{zm;l l} lt"“ N"' b bl L LT T T T
(iv) Niche mnarketing
(v) Requirements of clTective segmentation

S.C.NU-"‘“‘IgsOIQUS ' .
(vi) Order processing
M.Com. EXAMINATION, 2022 (vii) Publicity
® (Batch 2019) (viii) Logistics.
(Sccond Semester) T : ¢
(i) wmifses fagum  FEuRen
19MC-205 (i) Juvre =EER B afdw Fruls
T . | (iv) 3men fauom
ime : 3 Hours | Maximum Marks : 80 (v) I femE W SEvEward
Note : Attempt Five questions in all. All questions ‘(vi) R e
carry equal marks. (vii) =R |
T W T S ww AR | W we (viii) TR |
® s wm § Unit
. * ;).

FEaER |

“Marketing does not mean selling. It means
the creation of customer.” Clarify this statement
and explainfully the moderm concept of

!. Explain in brief :
(i) Societal marketing concept . 2,
(i) Elements of marketing mix

(iii) Economic determinants of cuusum:cr
behaviour

marketing.
1-19501205(2PG21)(TR) 2
4n-n4) H-1 950 1205{2 1‘011}(’!‘ ll] PT.O.
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G-sn-1u) H-IPSUIZI]S(ZPGZ])(TR) 3

“frgum w1 A A= A 1 g aed 2
w1 Pmie " W we W we ahfsm
ar RauE Wl enyPis  erauRem @Y yf

'mm'qfrﬁmi

Explain the four ‘Ps’ model of marketing mix.
What way marketing mix concept helps the
business firms to be more successful ?

R fimor % SR ‘P’ wizw W =rEm
Y 1| fee TR fagvm fipor  stEumon
FEafys w6 W afyw 9wa e F weaa
&t 2?2

Unit II

TaTg 10

Discuss the importance and difficulties in
understanding buyer behavior. Explain the
vaf‘iuus economic factors which influence the
buyer behaviour. .

%A FEAER F AR B Tow SR wiowEal
H == FY | B wEeR w wwka w=Q@
IRt R anftfs wRa w1 =@ wfT

P.T.O.
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5.

State the alternative strategics applied o
various market scgments. What are the
clements that influence in sclecting the strategy
for market segmentation 7

s amm wve) w an] Afas oEifiel
SR W | aeR PR # fam
WEI B T N TR T vt w7

Unit IIX
FE I

Describe various objectives of sales promotion.
What techniques of sales promotion are used
by a manufacturer to'motivate the consumers ?
frat st & ffvr otedl =1 i wif
 Fria g siwsl ® iw ww @
foq fawt dav =t fem TEAIH w1 I
fem s & 2

Explain the various pricing strategies. What
are major determinants of Pricing in business 2

WWWWH&WW,
S e Pt % g frofes s

.

? 7
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Unit1v

iy IV

What do you mean by Marketing Research

Process ? Discuss the differcnt types of
marketing rescarch,

fawr sgHum whem ¥ am o oqom €0
ﬁﬁamﬁmmﬁﬁw
wifwg 1 -

Write a - detmled note on the reasons for
emergence of channels of distribution.

foro & well R | P RN |
f&ﬁaﬁszrﬂqﬁﬂl ;
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